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WiFi exceeds wired by 50 percent 

The hospitality broadband industry is experiencing a WiFi explosion. Customer research from RIEO Communications shows WiFi usage has risen from fewer than 20 percent of users in 2004 to well over 60 percent of users in 2007, overtaking wired usage by 50 percent.
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Research was also carried out by RIEO Communications to compare whether hotels charging for high speed Internet access (HSIA) were experiencing the same demand as hotels that offer the service for free.
Mark Teasdale, Managing Director of hospitality Internet provider, RIEO Communications comments:

“We continually monitor our installed base of over 180 hotels as part of our proactive support processes.  From this we have determined that there is absolutely no difference in usage levels between those hotels that still charge for access and those hotels that have chosen to give HSIA away for free.  Ironically, some of our highest usage sites are those that still charge between £15.00 and £20.00 per day for access.  Of the colossal and still rising number of connections that we manage for our customers, the overwhelming majority of usage is now WiFi as apposed to wired.”
RIEO Communications’ HSIA has been specifically designed to reward the property/ chain with 100 percent of the service opportunity to facilitate total autonomy over their broadband services. Total billing flexibility allows establishments to set their own charges and tariffs for Internet use.

For further information please visit www.rieo.co.uk 
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About RIEO Communications 

RIEO was founded mid 2001 and incorporated in February 2002 with a vision to develop advanced communication services and technologies for the hotel, leisure and conference markets; an area in which many of the management team have been operating since the early 80s.

Recognising technology instabilities in the marketplace introduced during the manic “dot.com” era of early 2000/1 and determined to effect change, RIEO designed business plans and product specifications for thoroughly researched, innovative and progressive Internet Protocol (IP) based solutions focused on hospitality. The RIEO solution provides clientele with 5* online access, and hotel customers with complete ownership and control of their HSIA solution. 

RIEO’s sensible business models lend stability and longevity to the customer/supplier relationship.  With a strong and highly experienced management team, and a European development base that can better serve and support local markets, RIEO differentiates itself through ongoing UK/European based product development and support.
